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Identity
a.
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Logo Clear 
Space & 
Alignment

a. Minimum Clear Space
Setting a minimum clear 
space around the logo & 
tagline ensures that it 
won’t become crowded 
when other elements are 
added around it. Using 
the “D” in the logo as our 
measurement, there 
should be at least 0.5X of 
space between the logo 
and another element on 
the left and right. Allow 
for a minimum of 1.5X of 
space above and below 
the logo; The top mea-
surement starts from the 
top of the “D”.

b. Container Alignment
Use the logo’s vertical 
center to vertically center 
it within a container.

Vertical Center

b.

1.5X
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Identity

b.

Logo Type 
Alignment

a. Type Alignment
When adding copy to the 
left or right of the logo, it 
should be bottom aligned 
with the base line of the 
logo. In other words, the 
capital “L” in the dummy 
copy should be aligned 
with the bottom of the 
“D” in the logo.

b. Alignment Example

a.

Cap Line

Vertical Center

Base Line

The example uses Avenir Next Bold  with the font size set to 20px.

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet



a. b. c.

Logo Sizes

Although the DAVO logo 
is very simplistic, mini-
mum reproduction sizes 
are provided to help 
maintain identity integrity 
and legibility. 

Logo Minimum Size 
for Print
The logo should not have 
a width smaller than 1 
inch when used in print 
materials. If it is any small-
er, the Avalara line may 
not be legible.

Do NOT

a. stretch or manipulate 
any logo or marks 
from the original

b. change colors (the 
only approved colors 
and combinations are 
on page 4-6)

c. change the logo's 
typeface
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Colors
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Color

Primary Color

hex:
#1a2f5b

rgb:
26.47.91

cmyk: 
100.88.35.30 

D
A

V
O

 B
LU

E

Secondary Colors

hex:
#ff6600

rgb:
252.102.0

cmyk: 
0.65.100.0 

O
RA

N
G

E

hex:
#059bd2

rgb:
5.155.210

cmyk: 
89.0.7.0 

BL
UE

DAVO’s primary color is a dark blue. This is the color of the 
name in the logo and used throughout it’s brand.

DAVO’s secondary colors are Avalara’s brand colors, 
orange and blue. The secondary colors should have clear 
purpose and balance supporting the tie between DAVO 
and Avalara.

Shades of Avalara’s orange and blue can be used as tertiary 
support colors. 

Tertiary Colors
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Color

Additional Colors

Here is the full range of 
colors available to sup-
port our core brand 
colors. These are to be 
used sparingly, always 
reinforcing our core 
DAVO blue and Avalara 
orange and blue.



Color Usage

To ensure visual consis-
tency, colors used for the 
logo are limited to 
DAVO’s primary blue 
color, Avalara’s orange 
and blue as well as black 
and white.

a. Blue Logo on White  
Example

b. Black Logo on White  
Example

c. White Logo on Blue
Example

d. White Logo on Black
Example

Best Practices

Above are the most 
common uses of the logo, 
from color to reversed 
out. It's important to be 
consistently true to these 
guidelines.
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Color

a. b. c. d.
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TypographyTypography

For marketing materials 
we use the Avenir Next 
font family, a Microsoft 
Library font, which is 
automatically available 
from Microsoft in Office.

Note: DAVO’s previous 
branding used Century 
Gothic, any marketing 
should be updated to use 
Avenir instead.

The Avalara logo is 
designed with Apertura, a 
licensed font. However it 
is not required beyond 
high level branding 
needs.

D AV O  B R A N D  G U I D E L I N E S

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Avenir Next Pro MediumAa
Body

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

Avenir Next Pro BoldAa
Headline
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ImageryIconography

Avalara’s branded icon 
sets can downloaded 
here: https://www.drop-
box.com/scl/fo/cyx1-
jk4rv9kbkdm5lusn6/ANt-
WBGFV-
JEp18RC-A9NICSo?rlkey
=j9bw7jbwgf8xrhw4001p
rrxqi&dl=0

Solid Icons
DAVO’s solid icons have a 
solid circle background, 
and mainly use DAVO 
and Avalra’s blue colors 
with tritiary colors as 
accents. 

Some icons can include a 
light background if 
needed. DAVO also has 
an orange “check” that is 
used in benefit lists and 
graphics. 

D AV O  B R A N D  G U I D E L I N E S

OPEN
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ImageryLine Icons
DAVO’s line iconography 
is relatively new to the 
brand and is based on 
Avalara's elegant and 
refined style, using thin 
strokes of the same color. 

Icons are sourced from 
streamlinehq.com, using 
the Streamline Light 
collection. Examples 
shown 1.5px stroke at 
65px size.

Color
Use brand icons in differ-
ent color variations, as the 
context requires.
a. Avalara Orange 

(#ff6600)

b. DAVO Dark Blue 
(#1a2f5b)

c. Avalara Blue 
(#059bd2)

d. White / reversed

D AV O  B R A N D  G U I D E L I N E S
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Imagery

D AV O  B R A N D  G U I D E L I N E S

Avalara Illustration

Previous DAVO Illustration Updated DAVO Illustration

llustration
Illustration Evolution
DAVO has used illustra-
tive human figures as part 
of it’s brand but the style 
has changed to better fit 
within the Avalara brand-
ing guidelines.

Updated illustration 
includes facial features 
and slightly more realistic 
body types. 

One key difference 
between Avalara brand-
ing illustration and DAVO 
illustration style is propor-
tion–human forms are not 
always proportional in 
relation to other items or 
objects. For example,  a 
vastly oversized tax docu-
ment, or calculator 
behind a human figure.

Design Basics

Download illustrations 
here: https://www.drop-
box.com/scl/-
fo/0naft5dm5n39h1bk4nj
o7/AF1-c_NiCpOCO0Ca
pDTPfsI?rlkey=1z9wa16l6
2ixftcomxogiforq&dl=0.

DAVO’s illustrative style is 
fun and friendly. Use 
organic shapes to frame 
scenes.  Use primarily 
DAVO and Avalara brand 
colors with only minor 
accent colors where 
needed. Graphics should 
be simple and  solid not 
outlined. When creating 
illustrations, use these 
guidelines.
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Imagery

D AV O  B R A N D  G U I D E L I N E S

llustration
Illustration Evolution
DAVO has used illustra-
tive human figures as part 
of it’s brand but the style 
has changed to better fit 
within the Avalara brand-
ing guidelines.

Updated illustration 
includes facial features 
and slightly more realistic 
body types. 

One key difference 
between Avalara brand-
ing illustration and DAVO 
illustration style is propor-
tion–human forms are not 
always proportional in 
relation to other items or 
objects. For example,  a 
vastly oversized tax docu-
ment, or calculator 
behind a human figure.

Design Basics

Download illustrations 
here: https://www.drop-
box.com/scl/-
fo/0naft5dm5n39h1bk4nj
o7/AF1-c_NiCpOCO0Ca
pDTPfsI?rlkey=1z9wa16l6
2ixftcomxogiforq&dl=0.

DAVO’s illustrative style is 
fun and friendly. Use 
organic shapes to frame 
scenes.  Use primarily 
DAVO and Avalara brand 
colors with only minor 
accent colors where 
needed. Graphics should 
be simple and  solid not 
outlined. When creating 
illustrations, use these 
guidelines.
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Imagery

Human Form
This new updated style 
uses a combination of the 
Avalara human form by 
introducing facial features 
and slightly more realistic 
body shapes. The unique 
expressions and personal-
ities help give an 
enhanced level of 
approachability and trust. 
They incorporate a 
diverse set of gender, skin 
tone, cultural back-
grounds, and ages.

D AV O  B R A N D  G U I D E L I N E S

Sample skin tone palette

llustration
Illustration Evolution
DAVO has used illustra-
tive human figures as part 
of it’s brand but the style 
has changed to better fit 
within the Avalara brand-
ing guidelines.

Updated illustration 
includes facial features 
and slightly more realistic 
body types. 

One key difference 
between Avalara brand-
ing illustration and DAVO 
illustration style is propor-
tion–human forms are not 
always proportional in 
relation to other items or 
objects. For example,  a 
vastly oversized tax docu-
ment, or calculator 
behind a human figure.

Design Basics

Download illustrations 
here: https://www.drop-
box.com/scl/-
fo/0naft5dm5n39h1bk4nj
o7/AF1-c_NiCpOCO0Ca
pDTPfsI?rlkey=1z9wa16l6
2ixftcomxogiforq&dl=0.

DAVO’s illustrative style is 
fun and friendly. Use 
organic shapes to frame 
scenes.  Use primarily 
DAVO and Avalara brand 
colors with only minor 
accent colors where 
needed. Graphics should 
be simple and  solid not 
outlined. When creating 
illustrations, use these 
guidelines.
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ImageryPhotography
DAVO’s branding primari-
ly uses illustration and 
iconography to visually 
communicate, but pho-
tography is important for 
use in blogs and other 
marketing materials. 

DAVO uses Avalara’s 
photographic style which 
is bright, dynamic, 
authentic, and modern. 
The hallmark of the Ava-
lara photography style is 
the use of medium to 
shallow focus. 

You can find Avalara's 
image library of stock 
photography here: 
https://brandfold-
er.com/s/x-
4kj984xf6w3h9rvnp-
w6nrj. (Disclaimer: image 
rights are paid by Avalara 
and only to be used by 
employees or approved 
vendors for Avalara Mar-
keting and communica-
tion)
D AV O  B R A N D  G U I D E L I N E S

What to Focus on
Diversity: When choosing photos, step back and consider the full spectrum of people and 
cultures represented. We always strive to be as inclusive as possible, using photography to 
represent our customers, and the types of businesses they have.

Candid: Look for shots that feel in the moment. Avoid staged, extra shiny happy people. 
We want the real world represented in our communication materials.

Modern: pay attention to elements in the photo that could place it in a certain time period. 
Our photos should represent current day people and business.

Adjustments:  Avoid filters or adjustments that take the photo out of the realm of reality. 
Use image manipulation to enhance natural, authentic moments.
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If you have questions or 
need additional resourc-
es, please contact Visible 
Logic at visiblelogic.com.

D AV O  B R A N D  G U I D E L I N E S

Assets
Links to all the assets you need to represent DAVO by Avalara. If you have questions or 
need additional resources, please contact us.

DAVO logo files: https://www.dropbox.com/scl/fo/6abt6ba41ogjs1gpb4ynj/AOmgmrG-
BOpnQFzTclA60veU?rlkey=3ck6xq0o30mn8j5ir15xvfqi4&dl=0

Downloaded icons: https://www.dropbox.com/scl/fo/cyx1jk4rv9kbkdm5lusn6/ANtWBGFV-
JEp18RC-A9NICSo?rlkey=j9bw7jbwgf8xrhw4001prrxqi&dl=0

Download illustrations: https://www.dropbox.com/scl/-
fo/0naft5dm5n39h1bk4njo7/AF1-c_NiCpOCO0CapDTPfsI?rlkey=1z9wa16l62ixftcomxogifo
rq&dl=0


